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Guide:

How to Win More Clients, Save Time, 
and Stay Competitive



Why Growth Feels Harder 
Than Ever

A Competitive  
Advantage—For Now

You became a financial advisor to help people—
not to spend hours writing emails, posting 
on social media, or learning complicated 
marketing tools.

But the truth is, referrals, seminars, and 
newsletters alone aren’t enough anymore.

Today’s investors expect personalized, digital 
communication. If they don’t get it, they’ll 
switch to an advisor who delivers.

The good news? You don’t need to become 
a marketing expert. You just need the right 
system running in the background—a Modern 
Growth Stack that makes growth automatic.

The financial services industry is changing fast. Clients expect 
personalization. Competitors are getting savvier with digital. And 
technology is reshaping how advisors attract and retain business.

Advisors who embrace this shift early gain a competitive advantage—
standing out from those that rely on referrals, disconnected solutions 
(email, CRM) or outdated marketing habits. Right now, adopting a 
Modern Growth Stack is a differentiator. Soon, it will become the cost 
of doing business.

“Referrals are 
just table stakes… 
Those that just rely 
on markets and 
referrals are going to 
die on the vine.”

 – Brent Brodeski,  
CEO of $30B Savant Wealth

Do you want to lead the future—or wait for it to lead you?
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The Challenges 
Advisors Face

One month you send a newsletter, the next month you’re too 
busy. Clients and prospects quickly forget you’re there. Over 
time, this creates invisibility risk—if they aren’t hearing from 
you, they’re hearing from someone else. And in today’s digital 
world, silence often looks like neglect.

Even at the individual level, compliance can feel like a barrier. 
Do you have the right disclosure on that email? Is your social 
post too promotional? This uncertainty often leads to one of two 
outcomes: doing nothing (to avoid risk) or doing it wrong (which 
creates more risk). 

Either way, it slows growth.

Most advisors didn’t get into this business to design cam-
paigns or write ad copy. When marketing tools feel complicated 
or time-consuming, it’s natural to procrastinate—or worse, 
abandon them altogether. That’s why so many advisors fall back 
on referrals: they’re familiar, they require less effort, and they 
feel safer. But referrals alone rarely deliver the steady pipeline 
needed for ambitious growth.

Growth feels unpredictable. Some months are good, others 
are quiet. You’re always chasing instead of building steady 
momentum. And in an industry where consistency builds trust, 
inconsistency can quietly erode both client confidence and 
business opportunity.

Inconsistent Outreach

Every advisor knows growth is 
important, but most struggle to keep 
marketing consistent. Here’s why:

Compliance and Brand Fatigue

The Human Factor:  
Advisors Aren’t Marketers

Missed Opportunities

Marketing Overwhelm

Think about all the ways new leads come in: a website form, a 
workshop attendee, someone referred by a client. Without a 
reliable follow-up system, these opportunities slip through the 
cracks. Research shows that responding to a new inquiry within 
five minutes increases your chances of connecting by up to 
900%. Yet most advisors don’t have the time or process in place 
to respond that fast. 

Between compliance rules, content creation, and managing 
multiple tools, marketing feels like a full-time job you didn’t sign 
up for. Many advisors start with good intentions—signing up for 
an email tool or a social media scheduler—only to find them-
selves frustrated and inconsistent. Without the right system, 
marketing becomes reactive instead of proactive.

Prospects go cold, and valuable leads are lost.

The result? 

The result? 
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What Is the 
Modern Growth 
Stack?

AUTOMATE:

PERSONALIZE:

REACH EVERYWHERE:

TRACK:

COMPLY:

Never Miss a Lead

Make Every Client Feel Remembered

Be Where Clients Are

Know What’s Working

Stay Safe and Protected

Every lead is instantly captured and followed up with—no more 
forgetting to return a call or digging through emails. Speed 
matters: responding within five minutes boosts your chance of 
connecting by up to 900% (as noted earlier). With automation, 
that response happens automatically—even while you’re in 
client meetings.

Clients expect more than generic newsletters. With the Growth 
Stack, campaigns automatically adjust to each client’s stage 
of life and interests. Retirees see retirement planning content. 
Young professionals see growth strategies. Each client feels like 
you wrote it just for them—without you lifting a finger.

Today’s clients don’t just read email. They text. They scroll 
social. They watch videos. The Growth Stack makes sure you’re 
visible across every channel they use—email, text, social media, 
and video. This “surround sound” approach keeps you top-of-
mind and makes your message nearly impossible to miss.

No more guessing whether your marketing is paying off. Simple 
dashboards show what’s driving results—how many leads you’ve 
captured, who’s engaging with your emails, even how many 
meetings came from a campaign. That visibility helps you focus 
your time on what works best.

Worried about compliance slowing you down? With the 
Growth Stack, campaigns come pre-built for compliance and 
automatically archived. That means no last-minute edits, no 
risky “DIY” messages, and no extra stress for you. You stay 
protected while still looking professional and proactive.

The Modern Growth Stack is like a personal 
growth engine for your practice.

Instead of juggling disconnected tools—or 
scrambling to find time for marketing—
the Growth Stack connects everything: 
automation, personalization, compliance, 
and analytics. When it all works together, 
you look consistent and professional to 
prospects and clients, without adding 
hours to your week.
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cont.
What Is the Modern Growth Stack?

Why Not Just Use Multiple Tools?

Stat Spotlight

Many advisors try to piece together their own “stack” using a mix of Constant Contact, Mailchimp, a CRM, maybe a 
social media scheduler, and a spreadsheet or two. But because these tools don’t talk to each other, you end up:

A Growth Stack eliminates 
those silos. Instead of running 
around trying to connect the 
dots, you get one seamless 
system that does the heavy 
lifting for you.

Repeating 
work

Losing  
visibility

$1 million in 
investable assets

2–3x more leads 
per campaign

Advisors using 
automation report

42% of leads 
generated had over

Text messages get a
vs. 20–30% for email98% open rate

Risking  
compliance

Wasting  
money

(importing/exporting 
lists, copying data into 

multiple places)

(you can’t tell which 
campaign actually 
brought in a client)

(manual steps = higher 
chance of missing disclosures 

or forgetting to archive)

(paying for tools that go 
unused or overlap)

The Modern Growth Stack makes growth feel consistent, predictable, and easy. It’s like having a full-
time marketing assistant—without the extra cost.

The Bottom Line:
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The Cost of  
Doing Nothing
It’s tempting to stick with what you know. 
That might look like this:

On the surface,  
this might feel  

“good enough.” 

But here’s the  
hidden cost:

Relying on referrals as the main growth source.

Running one-off campaigns when there’s extra time.

Using a mix of free tools—a newsletter here, a 
Facebook post there—without a system to tie it 
all together.

Advisors who adopt a Modern Growth Stack gain consistency, visibility, and 
momentum. Advisors who don’t are left relying on chance.

Doing nothing—or doing 
the bare minimum—
creates a silent drag on 
your practice. Growth 
slows. Clients feel 
less connected. And 
competitors who’ve 
adopted a system 
quietly pull ahead.

The Bottom Line:

The Reality:
While you’re waiting on referrals, competitors are using modern 
marketing to stay in front of prospects and clients every week. 
Consistent, digital communication makes them look more 
polished, proactive, and engaged. To an investor comparing 
advisors, that difference matters.

Manual follow-ups and scattered tools eat up hours you could 
spend in client meetings or prospect calls. Copying and pasting 
emails, exporting spreadsheets, or chasing down compliance 
approval adds up—and drains energy from the work that actually 
grows your business.

Lost Clients

Wasted Time

Unpredictable Growth
Referrals are valuable, but they’re unpredictable. You can’t control when a client makes an 
introduction—or if they make one at all. If your growth plan depends only on referrals, you’ll always be 
guessing what next quarter looks like.

“Snappy Kraken 
makes me look like  
I have a full 
marketing team 
working for me—
without the cost.”

 – Independent Advisor
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The Results 
Advisors Are 
Seeing

Advisors who’ve embraced a Modern 
Growth Stack are reporting real results:

One RIA reported a 20% year-over-year increase in 
new clients after rolling out automated marketing.

2–3x  
more leads

Conversion  
rates tripled

5–10 hours  
saved per week,

Higher retention 
and referrals

per campaign

with instant, 
automated follow-up.

giving them more time 
for client meetings.

because they’re 
consistently top-of-mind.

“One campaign brought 
me 5 calls and a $1.5M  

new client.”

“My open rates doubled, 
and I finally know  
what’s working.”

“I save 8 hours  
a week on  

marketing tasks.”

Advisor Wins
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How to  
Get Started

ASSESS WHERE YOU ARE.

START SMALL.

LET AUTOMATION RUN.

BUILD MOMENTUM.

Are leads slipping through?  
Is outreach inconsistent?

Launch one campaign—like a referral 
series or webinar follow-up.

Campaigns nurture prospects in 
the background.

Over time, you’ll have a system 
that consistently fuels growth.

1

2

3

4



The Future Is 
Already Here
Right now, adopting a Modern Growth Stack 
sets you apart. It gives you the ability to 
compete with bigger firms, meet rising 
client expectations, and grow without 
burning out.

But over the next few years, this won’t be 
optional. Just as email, websites, and CRMs 
once shifted from “nice-to-have” to “non-
negotiable,” integrated growth systems will 
become the standard.

By making this shift early, you give your 
practice a head start. You’ll enjoy the 
benefits today—more clients, stronger 
retention, more time—and you’ll be better 
prepared for tomorrow, when every 
successful advisor will rely on a growth 
stack as the foundation of their business.

Focus on Clients,  
Not Campaigns
You didn’t become an advisor to manage marketing 
software—you became an advisor to guide clients.

The Modern Growth Stack gives you the best of both 
worlds: high-tech scale with a high-touch feel.

With automation, personalization, and compliance built 
in, you can:

Growth doesn’t have to feel overwhelming. 
With the right stack, it feels automatic.

Next Step

Schedule a quick demo to see how the Growth 
Stack can run your marketing—so you can focus on 
clients and get a demo of the Smart Growth Suite.

Win more clients

Strengthen relationships

Stay competitive in a digital-first world

Conclusion:




